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125 - acre Lifestyle Waterfront Destination
Miramar Parkway & Red Road, Miramar, FL
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MIRAMAR

OVE

A New Way to Live in South Florida

Miramar Cove is a 125-acre waterfront community coming to South Florida. At its heart is a 5.5-
acre blue mar basin, a calm, cove-like setting designed to create a unique waterfront experience.
Walkways, restaurants, retail, entertainment, residences, and gathering spaces wrap the shoreline,
creating an environment that feels coastal, connected, and unlike anything else in the region.

“South Florida’s first inland waterfront destination.”

This is not a typical suburban development. Miramar Cove is a true 15-minute community where
residents can live, work, dine, shop, and spend time outdoors without leaving the neighborhood.
With more than 40 acres of parks, green space, and trails, a 5-mile walking path network, and a
residents only beach club, everyday life here is built around wellness, water, and connection.
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Unrivaled Location

Miramar Parkway & Red Road

Full access at the hard corner of Miramar
Parkway and Red Road in west Broward
County, with direct visibility to more than
80,000 vehicles per day and immediate
connection to Florida’s Turnpike.

One Block from Florida’s Turnpike
Strategically positioned just east of
Florida’s Turnpike, offering seamless
regional access to |-75, I-595 and |-95, and
placing Miramar Cove within easy reach of
Miami, Fort Lauderdale, and the broader
South Florida metro.

Minutes from Hard Rock Stadium

& Major Venues

Located a short drive from Hard Rock
Stadium and other regional destinations,
Miramar Cove benefits from over 100
annual sports, concert and entertainment
events that drive year-round visitor and
traffic volume.

Unmatched Regional Access
Conveniently located in the heart of South
Florida, Miramar Cove is approximately 20
minutes from Fort Lauderdale-Hollywood
International Airport, 30 minutes from
Miami International Airport, and 60
minutes from Palm Beach International
Airport, with direct access to I-75 and
Florida’s Turnpike.
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Entertainment at Your Doorstep

Just 12 minutes from Hard Rock Stadium and surrounded by major entertainment, events, and attractions. Miramar Cove is positioned at the
center of year round activity, neighboring the Miramar Park of Commerce home to 165+ companies and approximately 15,000 employees.
Miramar Cove combines a strong daily workforce with millions of annual visitors to create consistent traffic and retail demand.
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15 Minute Community

Designed for walkability and convenience, Miramar Cove is a true 15-minute community where people can live, work, shop, dine, and play—
all within a short walk. Waterfront restaurants, boutique retail, Class A offices, a neighborhood grocer, hotel, parks, entertainment, and
everyday services come together to create a vibrant, connected destination with consistent all-day foot traffic.
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Organized into distinct districts, the site creates multiple opportunities for retailers to benefit from consistent foot traffic generated
by residents, office employees, visitors, and year-round entertainment. Phase | introduces the project’s premier retail opportunities

surrounding the waterfront and entertainment district, while future phases continue to expand the community into one of South
Florida’s most dynamic lifestyle destinations.




Phase |
Highlights

A.ACTIVATIONS

1. FOUNDERS PARK

2. ATABEY WATER MAZE
3. AGWE WATER SHOW
4. GONDOLA RIDE

5. THE ESTUARY

6. AMPITHEATER

B.VALET PARKING
W/ BATHROOMS, WAITING
AREAS & PACKAGE
CONCIERGE SERVICE

C.RETAIL LIME WEST
1. IN-LINE RETAIL: 42,349 SF
2. VELORA: 358 APARTMENTS

D.RETAIL LIME EAST
1. IN-LINE RETAIL:

60,492 SF

2. RESTAURANT ROW:
50,000 SF

3. LUCERA: 363 APARTMENTS

E.BOATHOUSE ROW
1. RESTAURANT ROW:
20,413 SF

43,59

¢+ RETAIL LIME EAST
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F.FULL SERVICE HOTEL
185 KEY HOTEL

G.RESIDENTIAL

1. CALETA: 341 APARTMENTS
2.PRIVATE RESIDENTS-ONLY
BEACH CLUB

Phase Il
Highlights

H.LUXURY DOG
BOARDING/DAYCARE

- PHASE Il

1,675 MULTI-FAMILY UNITS

H.DIGITAL SIGNAGE
500 & 1,000 SF




[.Lime West

Lime West blends everyday convenience
with destination dining, and lifestyle retail,
creating an active neighborhood hub from day
to night.

LLime East

Lime East brings fashion, wellness, dining,
and lifestyle retail together along a vibrant,
walkable main street designed for daily
convenience and social experiences.

The Boathouse features three signature
waterfront restaurants overlooking the Blue
Mar Basin, fountain show, gondola rides, and

interactive water features.

The hotel completes the Miramar Cove
experience, offering premier accommodations
overlooking the Blue Mar Basin and steps
from dining, shopping, entertainment, and
waterfront experiences.



Phase 1
Retail Opportunities
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Lime West

Lime West brings together everyday convenience with destination experiences. Anchored by a specialty, restaurants, quick-service
dining, desserts, and lifestyle retail, this district creates an active neighborhood gathering place that seamlessly transitions from
daytime shopping to evening dining and entertainment.
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Lime West MF-1 Building

Use Total SF  Level User
1 Retail 2,099 1
2 Retail 2,125 1
3 QSR 1,933 1
4 Restaurant 4,240 1
5 Retail 1,381 1
6 Retail 1,192 1
7 Retail 1,927 1
8 Retail 2,590 1
9 Retail 2,021 1
10 Retail 2,341 1
n Retail 1,839 1
12 Restaurant 5,402 1
13 Retail 1,645 1
4 Retail 1,494 1
15 Retail 1,381 1
16 Retail 1,313 1
17 Retail 1,489 1
18 Retail 1,638 1
19  Restaurant 517 1
Total SF 42,349
| Parking ‘,f\ Pedestria
" Entrance A Paseo
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Lime East

Lime East is Miramar Cove’s vibrant lifestyle district, where fashion, wellness, and dining converge along a walkable main street.
Anchored by contemporary retailers, boutique fitness, health and beauty concepts, and an energetic restaurant row, this district is
designed to serve both the daily routines of local residents and the social experiences that keep visitors returning throughout the week.




Lime East ME-2 Building
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13 Retail 5,682 1

14 Retail 4,946 1

15 Retail 7822 1

Total SF 60,493
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Restaurant Row

Restaurant Row will be a dynamic culinary destination bringing together an eclectic mix of approachable, family-friendly favorites and
elevated special-occasion dining. The collection will showcase sought-after national names alongside new-to-market, chef-driven and
experiential concepts, creating a vibrant dining scene with something for every occasion, from an impromptu lunch or weeknight dinner
to celebrations and memorable nights out.
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Use

Total SF

Level

Notes j

C-21 Entertainment 7,500 1 Ability to be 2-story with a
maximum footplate of 7500 SF
C-22  Restaurant 6,200 1 Ability to be 2-story with a
maximum footplate of 6,200 SF
C-31 Restaurant 7,500 £ 1 Ability to be 2-story with a
maximum footplate of 7,500 SF
C-3.2 Restaurant 7500 £ 1 Ability to be 2-story with a
maximum footplate of 7,500 SF
C-33 Restaurant 7500 £ 1 Ability to be 2-story with a
maximum footplate of 7,500 SF
C-34 Restaurant 7,500 £ 1 Ability to be 2-story with a
maximum footplate of 7500 SF
C-35 Restaurant 7,500 1 Ability to be 2-story with a
maximum footplate of 7,500 SF
C-36 Restaurant 7,500 1 Ability to be 2-story with a

maximum footplate of 7,500 SF




Boathouse Row

The Boathouse is the signature waterfront destination at the heart of Miramar Cove. Framed by the Blue Mar Basin, gondola rides, and
interactive water features, this iconic district is home to premier waterfront dining, landmark restaurants, and unforgettable public
spaces designed to create South Florida’s next great gathering place.
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Unit Total SF Level Notes

Restaurant 8,450 1 2-story and

+ Patio patio opportunities. i
Restaurant 4,000 1 T-story | - Restaurant 1B
+ Patio only [ i B
H 8,450 SF
Restaurant 7963 1&2 1st Level 3,158 SF + Patio 1,721 SF !

2nd Level 4,508 SF + Patio 2,778 SF

Boathouse 585 1 Office for
Gondola Rides

Total SF 20,413




The Hotel

The hotel completes the Miramar Cove experience by welcoming business travelers, visitors, and staycation guests to the heart of
the development. Overlooking the Blue Mar Basin and steps from dining, entertainment, shopping, and waterfront experiences, it
reinforces Miramar Cove as a true mixed-use destination where people can stay, explore, and connect.




A Show Stopping Waterfront Experience

At the heart of Miramar Cove, a large-scale fountain will come alive with daily water, light, and music shows, creating a signature
attraction that draws visitors throughout the day and into the evening. Designed to inspire repeat visits and longer stays, this

immersive experience will generate pedestrian activity and bring added energy to the surrounding restaurants, retailers, and public
spaces.
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Demographics

Driving Time 5,10,15 Minutes

Population
5-Minutes: 67,988
10-Minutes: 420,521
15-Minutes: 1,046,470

| | =
Daytime Population
5-Minutes: 49,001 1
10-Minutes: 357,480 -
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The Heart of the Experience

The Blue Mar Basin is the centerpiece of Miramar Cove, connecting each district through a vibrant waterfront experience. Featuring
a multi million dollars choreographed fountain show, an interactive water maze, lush green spaces, and a network of pedestrian

promenades, the basin serves as the project’s central gathering place, transforming every visit into an experience and every district
into part of a cohesive destination.




Signage
Opportunities

Miramar Cove offers exceptional
branding opportunities with 1,000
SF of monument signage and an
additional 500 SF marketing sign
strategically positioned throughout
the property. Designed to maximize
visibility for both daily traffic and
major event visitors, these prominent
signage locations provide retailers
and brands with a powerful presence
at one of South Florida’s premier
mixed-use destinations. Combined
with the project’s entertainment
programming and  high-profile
location, these signage opportunities
ensure lasting exposure and brand
recognition.
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The Miramar Parkway corridor is a premier Southwest Broward retail destination, supported by national retailers, major
shopping centers, strong demographics, and a significant daytime workforce. Miramar Cove builds on this established
ecosystem with a next-generation mix of experiential retail, dining, entertainment, hospitality, and residential uses.
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Miramar is a major South Florida employment hub, anchored by the Miramar Park of Commmerce and a growing
concentration of corporate, healthcare, office, and industrial employers. This strong daytime workforce creates
built-in demand for dining, retail, fitness, and services, positioning Miramar Cove as a premier mixed-use

destination.
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CONTACT US

Alexie Fonseca Edmée Morin-Collins Nicole Fontaine Jake Horowitz

Senior Vice President Sunbean Director of Retail Leasing  Executive Vice President Vice President e ~N

+1407 367 0777 & Development Manager +1561549 9453 +1561932 1635

alexie.fonseca@colliers.com +1859 550 0977 nicole.fontaine@colliers.com  jake.horowitz@colliers.com FOLLOW US
emorin@wsvn.com ® miramarcove

David Gabbai Vanesa Rodriguez Jeff Johnson o n m

Executive Vice President Associate Vice President Associate Vice President —

+1407 362 6123 +1407 362 6152 +1407 362 6156 SUNBEAM

david.gabbai@colliers.com vanesa.rodriguez@colliers.com jeffjohnson@colliers.com ——— -

This document has been prepared by Colliers International for advertising and general information only. Colliers International makes no guarantees, representations or warranties of any kind, expressed or implied, regarding the information including, but not
limited to, warranties of content, accuracy and reliability. Any interested party should undertake their own inquiries as to the accuracy of the information. Colliers International excludes unequivocally all inferred or implied terms, conditions and warranties arising
out of this document and excludes all liability for loss and damages arising there from. This publication is the copyrighted property of Colliers International and/or its licensor(s). ©2026. All rights reserved.




