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LOCATION DESCRIPTION

PREMIER OPEN-AIR
SHOPPING CENTER

KaMakana Aliiis a premier open-air regional shopping center,
dining and entertainment destination in Kapolei, serving the
rapidly growing West Oahu market. The open-air center
features a strong mix of national and local retailers, restaurants,
entertainment and hospitality, including Macy's, H&M, The
Cheesecake Factory, Consolidated Theatres and Hampton Inn
& Suites.

Strategically located along Kapolei Parkway, Ka Makana

Alii serves Kapolei, Ewa Beach and surrounding West O'ahu
communities, with convenient access to major transportation
corridors. Located within Oahu’s growing “Second City,” the
center benefits from continued residential and commercial
growth and proximity to the Ko Olina resort area.




DEMOGRAPHICS AT AGLANCE

STYLISH & CONVENIENT
URBAN RESIDENCES

2026 2026
Neighborhood Spirit (H3) 48%
1-Mile 3-Mile 5-Mile

Older, affluent, multigenerational households concentrated in
Western metro suburbs (especially California). Two-income, Total Population 17,282 138,802 174,115
skilled professionals with notable self-employment and gov-
ernment jobs, plus investment and rental income. High-value, Households 4,920 38,865 48,352
long-held homes ($500K+) in older single-family housing stock,
alongside high rents. Multiple vehicles per household support Families 3,985 31,938 39,586
long commutes.

48.0% Neighborhood Spirit 79% Youngand Restless mig';: Household  ¢116413 $127325  $126,204

13.5% Upand Coming Families 5.8% Boomburbs

13.2% ModernMinds 1.3% Downtown Melting Pot Median Age 34.2 361 36.7

10.4% Professional Pride

Bachelors Degree + 19.0% 231% 22.9%
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https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-h.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentH3#ESRI_SECTION1_869EB7500B4141C7A3F2AAEB4C14BD79
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-h.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentH2#ESRI_SECTION1_B5364A863C754965897916FB8ADAC17F
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-h.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentH3#ESRI_SECTION1_869EB7500B4141C7A3F2AAEB4C14BD79
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-g.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentG2#ESRI_SECTION1_33E9E0FAD83049FD9044D450F6C67219
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-d.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentD3#ESRI_SECTION1_5211ADF9B397460293816333DF6C6A2E
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-l.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentL2#ESRI_SECTION1_E0DE978F0AEC49DC8F80643791FDA41E
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-group-a.htm?rsource=https%3A%2F%2Flinks.esri.com%2Ftapestry%2FsegmentA6#ESRI_SECTION1_9F8E0E9ABED04988BDDBC282B4AEB492
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Existing Dining & FF&E Cost &

Infrastructure Bar Space Availability Time Savings
Existing ktichen, hood and Existing dining area, bar and Opportunity to acquire Significant savings in build-
restaurant infrastructure. customer restrooms. existing furniture, fixtures &  out cost and opening timeline.
equipment (FF&E).
Parking & Surrounding Quick-Entry Liquor
Access Mix Opportunity License
Ample free parking and Strong surroundingmix of ~ Ideal for a restaurant operator Exisitng liquor license
convenient customeraccess.  retail, dining, entertainment seeking a quick-entry transferable to new tenant.
and hospitality uses. opportunity in the Kapolei
market.
Maria Su (B)
Senior Associate c
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This document/email has been prepared by Colliers for advertising and general information only. Colliers makes no guarantees, representations or warranties of any kind,
expressed or implied, regarding the information including, but not limited to, warranties of content, accuracy and reliability. Any interested party should undertake their own
inquiries as to the accuracy of the information. Colliers excludes unequivocally allinferred or implied terms, conditions and warranties arising out of this document and
excludes all liability for loss and damages arising there from. This publication is the copyrighted property of Colliers and /or its licensor(s). © 2026. All rights reserved. This
communication is not intended to cause or induce breach of an existing listing agreement.



