RETAIL FOR LEASE | 18,304 SF AVAILABLE

The Yard at Ivanhoe
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VARNH®E

VILLAGE

Locally known as “The Ivanhood”, defined by a vibrant mix
of independent breweries, chef-driven restaurants, and a
thriving arts scene. The Yard serves as a true neighborhood
destination within the district, hosting community- ocused
programming such as farmers markets, yoga classes,

and seasonal events. The area’s 32803 ZIP code ranks

#6 in Florida and #1 in Orlando and Orange County

as a best place to live according to Niche, and lvanhoe
Village has been recognized by Main Street America™ and
Orlando Main Streets for its role in creating a high-quality
commercial environment with a distinctive and authentic
character.

MAIN STREET
a AMERICA

WHO LIVES IN THE IVANHOOD?
3- Mile Radius

Urban Foodie Affluent Creative

2

473

MEDIAN AGE

$173,200

MEDIAN HOUSEHOLD INCOME

and

$59277..

MEDIAN HOUSEHOLD INCOME

Young, active, and socially connected
residents with a strong appreciation

with a strong interest in arts, culture,

Highly educated, high-income consumers

Urban Professionals

Highly mobile, well-educated renters with
a strong focus on career growth, social

lvanhoe Village is a Main Street
America™ accredited district,
recognized for its commitment
to high-quality placemaking and
strengthening communities through
preservation-based economic
development. This accreditation
reflects adherence to national
standards of performance that
promote long-term vitality and
sustainable growth.

The Orlando Main Streets program
supports and strengthens
neighborhood commercial districts
through City of Orlando funding,
technical assistance, and targeted
training initiatives.

Upscale Professionals

43.3

MEDIAN-AGE

$109,400

Sophisticated, white-collar professionals
with a strong emphasis on sustainability,

technology, and culture. This group values
refined experiences, stays current with
trends, and maintains an environmentally
conscious lifestyle.

status, and sustainability. This group values
creativity, fine arts, and a sophisticated
urban lifestyle.

travel, and wellness. This group values
variety, quality, and experiences, with many
operating their own businesses or holding
leadership roles.

for local dining, arts, and culture. This
demographic embraces organic and
experiential food concepts, with music and
art playing a central role in their lifestyle.




Yoky
5
LY |

o

ights

Property Highl



i L= |

A

1 The Hall at the Yard

2 Foxtail

3 Kelly's Homemade Ice Cream
6 Dogtopia

7 4EverYoung

AT %

)

o\

s[4

12,500 SF
524 SF
599 SF
620

4,489 SF
2,239 SF

—— ! T

O.W.

THE HALL AT THE YARD
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1,833 SF
AVAILABLE

2,620 SF
AVAILABLE
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A Trend- Forward
Destination in lIvanhoe
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Distance to DTO
l DOWNTOWN
/IORLANDO

Lake Highland Preparatory School
2,072 students




Market Aerial

The Ivy
248 Apartments

Elementary
479 Students

The Lake House
252 Apartments
35,000 SF

Lake Highland

Lake Highland Prep School
1,950 Student

The Gallary

at Mills Park

310 Apartments

(‘Oj Orlang

o Gifted Academy
83 Student
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Contact us




