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*Data from Downtown Seattle Association

Roughly 

38 
million 

tourists 
to Seattle

Downtown Seattle

In 2026, Seattle 
welcomes the 

FIFA men’s world cup 
hosting six matches at 

Lumen Field downtown, 
generating roughly

$929 
million

for King County 
between June and 

July 2026

Over 

10 
million 

annual visitors 
to Pike Place 

Market

In 2025, the 
Port of Seattle 

is expecting

1.9 
million 
passengers 

moving through 
Seattle with an 
estimated 299 

ships docking here

The Seattle Convention 
Center has

93 
conventions
already slated for 2025, 

bringing

367,000 
people
to the city of 

Seattle staying, dining 
and exploring Downtown

 the downtown 
residential 
population 

is at an 

all-time 
high 
of over 

108,000 
people, 

which is an increase 
of almost 75% 

since 2010
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CONTENTSNestled in the heart of 

downtown Seattle, the Fairmont 

Olympic Hotel is an iconic 

blend of timeless elegance 

and modern luxury. With 

its stunning architecture, 

renowned service, and 

sophisticated accommodations, 

this historic landmark provides 

an unforgettable experience 

for tourists and locals alike. 

Whether you’re indulging in 

world-class dining, relaxing 

in the Penelope Beauty Bar 

spa, or exploring the vibrant 

city just outside your door, the 

Fairmont Olympic features 

an extraordinary stay. Prime 

retail spaces for lease fronting 

University Street, 5th Avenue 

and 4th Avenue. 
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Spaces:

Store 4 - 
1,272 SF

Store 8 - 
1,876 SF 

Store 22 - 
942 SF 

Store 24 - 
6,998 SF 

(can be demised) 

 University Street
5th

 A
ven

u
e

5th Avenue

4
th

 A
ve

n
u

e

Seneca Street



99

W HOTEL

Seattle Vision

Keybank

Kudedon Sushi

Caffe Migliore

Visions Northwest

Bank of America

The Capital Grille

Museum of Illusions

Oska

5th Avenue Theatre

Mephisto

Turgeon Raine

Union Bank

Purple Cafe & Wine Bar

Shuckers

Luly Yang

4th Ave Espresso

The Founders 
Room

HILTON

WAC

SHERATON
GRAND SEATTLE

HYATT HOTEL /
MOTIF

See Eyewear

Elephant & Castle

Urban Outfitters

All Saints

Anthropologie

Ben Bridge

Cedar Hall

Monorail Espresso

Sushi Kudasai

US Bank

Jimmy John’s

Equinox

GameWorks

Regal Theaters

Cortina

Pacific Premier Bank

Bourbon Steak

Arc’teryx

WESTLAKE 
      PARK

Yard House

Walgreens

Kuhl

The Triple Door 
Theater

Wild Ginger

Benaroya Hall
Performing Arts Theater

Gelatiamo

Pegasus Coffee Bar

UNION ST

PIKE ST

UNIVERSITY ST

PINE ST

3RD AVE

4TH
 AVE

5TH
 AVE

7TH
 AVE

430,000 annual visitors

iNN AT
THE WAC

Nordstrom (Flagship)

Suit Supply 

Mario’s

BECU

Fidelity Investments

Rainier Square

Nordstrom Rack

Olympia Coffee

Vans

Suitsupply

CO
N

VEN
TIO

N

CEN
TER

Charles Schwab

Monorail Espresso

Uniqlo

Men’s
Wearhouse

Mendocino Farms

WESTLAKE 
    CENTER

5

Seattle Art Museum

Fonte Bar 

Fogo de Chao 

Seattle Public Library

KIMPTON HOTEL 
MONACO SEATTLE

FOUR 
SEASONS 
HOTEL

The Showbox

Diller Room

Von’s 1000 Spirits

Fossil & Stone

H MART

2N
D AVE

1ST AVE

FAIRMONT
OLYMPIC

HOTEL

Fairmont Olympic Hotel - 411 University Street | Seattle, WA 98101



DEMOGRAPHICS

AVERAGE 
HOUSEHOLD INCOME

1-Mile:  $127,816

2-Mile:  $134,240

POPULATION

1-Mile:  90,029

2-Mile:  185,393

TRAFFIC COUNTS

11,507 vehicles per day

at 5th Ave and University St 

15,795 vehicles per day

at 4th Ave and Seneca St



DISCLAIMER:  The above information has been secured from sources believed to be 
reliable, however, no representations are made to its accuracy.  Prospective tenants or 
buyers should consult their professional advisors and conduct their own independent 
investigation. Site plan and configuration are subject to change. Properties are subject 

to change in price and/or availability without notice. West Coast Commercial Realty, LLC

FOR MORE INFORMATION

Tiffini Connell
206.854.192

tiffini@wccommercialrealty.com

Avery Connell 
206.475.9367

avery@wccommercialrealty.com

411 University Street | Seattle, WA 98101

2.1

ABOUT  
OUR LOGO
The Fairmont name is the most 

recognizable and important part  

of our identity. The Fairmont script 

component of all of our logos was  

originally hand drawn and has  

recently been refined for better  

digital legibility. 

Fairmont has two variations of our 

corporate logo, plus a lockup; each  

is used to reinforce our identity and 

express our personality around the 

world—wherever our guests come 

into contact with it.

Our corporate logos are shown below. In the following pages, we will go into more detail about their use.

Fairmont logo (primary)

LOGOS AND GRAPHICS

Fairmont “F” (abbreviated logo)

Fairmont Hotels & Resorts logo, for use on brand-level advertising

OLYMPIC  HOTEL
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